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Brand Refresh & Design System

YOOBIC
Retail technology platform
Creating a unified visual system
for a global retail technology platform.
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YOOBIC

ROLE
Lead Designer –YOOBIC

DELIVERABLES
•	 Brand identity refresh
•	 Illustration set
•	 Icon library
•	 Website redesign
•	 Google Slides templates
•	 Company enablement
•	 Online brand guidelines and 

repository on confluence

OVERVIEW
As YOOBIC scaled globally, 
the brand lacked a consistent 
visual system across 
marketing, product and 
internal communications.

I led a visual rebrand, creating 
a scalable design system used 
across the website, marketing 
campaigns and internal 
communications.
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CHALLENGE
The brand lacked consistency, with multiple 
illustration and icon styles used across the 
website and marketing materials, resulting 
in a fragmented visual identity.

APPROACH
The rebrand introduced a vibrant 
colour palette, a unified icon system 
and a scalable illustration library 
used across marketing, product and 
internal communications.
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CAMPAIGN: NRF NEW YORK
YOOBIC exhibited at NRF in New York, the 
largest retail technology event globally.

I designed the campaign identity used across 
social media, event graphics, booth materials 
and marketing communications.

IMPACT
The event became the most 
attended in the company’s history, 
generating a significant increase in 
qualified sales leads.
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Direct Mail & Marketing Campaign

Callsign
Digital identity and authentication technology
Shaping the visual direction of marketing and thought-leadership 
content for a global cybersecurity brand.



Callsign

ROLE
Design Lead - Callsign

DELIVERABLES
•	 Brand guideline materials
•	 Infographics and data 

visualisation
•	 Marketing graphics
•	 Thought-leadership reports
•	 Digital campaign assets
•	 Event branding

OVERVIEW
Callsign is a cybersecurity 
company specialising in digital 
identity and authentication 
technology used by banks and 
financial institutions worldwide.

As Lead Designer, I shaped the 
visual direction of marketing 
and thought-leadership content, 
creating clear and engaging visual 
communications across reports, 
campaigns and pitch materials.
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BRAND GUIDELINES
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BRAND GUIDELINES BRAND GUIDELINES

Our whitepapers and industry-
leading thought leadership 
papers help us to explore topics 
in much more depth and come 
in both printed and digital form. 

WHITEPAPERS
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BRAND GUIDELINES BRAND GUIDELINES

Here you can see the image 
treatments with the particle 
effects from the tail end of our 
Particle C across the users hands 
and devices - demonstrating 
how our technology helps users 
get on with their digital lives. 

PARTICLE C

Another key element in our photography 
is the use of the supporting palette to 
add even more visual interest to the 
photography. You can see on the image 
above and in the following examples 
where we have used yellows and reds as 
contrasting colors. These really help to bring 
balance to the image color space, whilst 
keeping all of our imagery in line with our 
brand color palette. 

CHALLENGE
Cybersecurity products can be 
complex and technical, making 
it difficult to communicate their 
value clearly through marketing 
materials.

APPROACH 
I developed a series of infographics 
and visual assets to simplify complex 
security concepts and support 
Callsign’s thought-leadership content 
and marketing campaigns.

These visuals were designed to align 
with the evolving brand guidelines 
while maintaining clarity and 
accessibility.
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BRAND GUIDELINES BRAND GUIDELINES

Its also crucial that our branding is reflected in the 
things we wear and the marketing that is present at 
the many industry events we attend around the globe, 
which is why we always use premium materials and 
suppliers to produce the highest quality merchandise, 
event stands and equipment. 

MERCHANDISE AND  
INDUSTRY EVENT COLLATERAL

APPROACH 
Led the visual direction for 
Identity First, Callsign’s global 
digital trust event, developing 
the event identity and 
promotional graphics.

Pitch materials I designed also 
supported global business 
development conversations 
with leading financial 
institutions, helping position 
Callsign as a leader in digital 
identity and authentication.
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Direct Mail & Marketing Campaign

OneFamily
Direct Mail Campaign
Engaging teenagers with their Child Trust Fund
through an interactive direct mail concept.



ONE FAMILY DM MAILERONE FAMILY DM MAILER
Birthday  card  concept  sent  out  very close  to the 
teens  birthday with  call  to action to go online 
and register with  OAM.

OneFamily

ROLE
Senior Brand Designer – MBA Group

DELIVERABLES
•	 Campaign concept
•	 Direct mail design
•	 Marketing campaign assets
•	 Print and digital communications

OVERVIEW
Many teenagers approaching age 
16 were unaware of their Child 
Trust Fund or its potential value.

I developed a campaign concept 
designed to engage teenagers 
and their parents around these 
accounts, encouraging them to 
explore their savings and consider 
investment decisions.
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SOLUTION & OUTCOMES
I developed a pop-up birthday card concept sent to account holders 
approaching their 16th birthday, featuring miniature paper cheques  
illustrating the potential future value of their savings.

The campaign led to MBA Group being appointed as OneFamily’s external 
design partner, resulting in ongoing campaign and marketing design work.
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Chris Wright / Senior 
Brand & Graphic Designer
If you’d like to discuss a role, 
collaboration or project, I’d 
be happy to hear from you.

LOCATION

10 Albone Avenue, Arelsey, 
Bedfordshire, SG15 6AH

CONTACT

Mobile: +44 7545 640304 
Email: chris.s.wright@icloud.com

ONLINE

www.shiny-designs.com
linkedin.com/in/chriswright8

EMAIL > 

CALL > 

LINKEDIN > 

mailto:chris.s.wright%40icloud.com?subject=
tel:+447545640304
https://www.linkedin.com/in/chriswright8/

